
Attraction Plan for my Perfect Clients – Purpose and Instructions
Gain clarity about who or what is a perfect fit for you as a client
· Clarity has power and the better you can describe, see and feel what you want the easier it becomes to attract the Perfect for YOU right clients. 
· The Attraction Plan will step you through a process of clarifying what you want and writing it down.

Gain focus about the perfect next action to take to forward your desire.

· The Attraction Plan is like a tuning fork: first you tune your instrument and then the actions you take will come from a harmonized, balanced perspective.
· Using your plan daily will help you to focus on what is important to you and to follow your own instincts about what is a perfect fit for you and what are the most attractive actions to take next.
· Avoid dazzling distractions by following your plan.

Develop a deeper understanding about yourself.

· Identify what makes you tick so that your Perfect for YOU client is a true match for what is most important to you in life and is in alignment with your heart and soul. 

· Following your heart will lead you in the right direction. 
Part 1: Describe --- The Qualities, Characteristics and Attributes of your Perfect Client.
Areas you might choose to address are: (be specific) 

· Gender

· Age

· Belief system

· Willingness/Open mindedness

· Ability to change and grow

· Values services and pays accordingly

· Refers others

· Takes necessary actions

· Commitment level

Guidelines

· Your answers will be filled with descriptive words that include all of the ideas and thoughts that come into your mind regarding the qualities that you want your Perfect client to have. 
· You may use things you do Not want as prompts to remind you what you Do want.
· Give yourself at least a half hour to make a complete list.  
· Be specific.  Be picky. Be sure to include those things that go without saying, like “My Perfect Client is ready to work with me Now”. 

· This is not a list of what you think you will have to settle for or what you think might be available.  
· This is a list of what is Perfect for YOU. 
· Allow yourself to fully be in touch with your heart’s desires!!

Examples:  

My perfect client is female and owns her own business.

My perfect client recognizes the values of my service and joyfully pays my fee.

My perfect client does the work she commits to do.

My perfect client is honest with me about the challenges she is facing.

Part One Tip: Is like polishing the lens of your Lighthouse, in other words, in this part of the plan you will become so clear that your light will shine brighter!

Part 2: Identify --- What makes ME tick?
While Part 1 is a long list of qualities and attributes, Part 2 is one statement.
To derive what makes you tick in the context of the perfect client 

· List your favorite ways of being:  i.e. Connected, creative, resourceful, loving

· List what you love to do:  have fun, transform lives, guide clients to meaningful relationships, mentor clients to have a wildly successful business

Finally, write down one sentence that combines your answers to all of the above questions:  What makes me tick is (being . . . . .) while I (do . . . .)

Example:  What makes me tick is being connected and loving while I guide my clients to clarity and transformation in their relationships.

Part Two Tip: Refine it to a simple statement focused on your client.  Turning on the light brighter so those that are meant to see it are naturally drawn to your radiance, your energy, your vibration.

Part 3: Specify – What I want MY Perfect client to expect of ME.
List all the things that YOU want your Perfect ​​​​Client to expect of you.  

These are your qualities, characteristics and attributes that come easily and naturally to you – those things you love to do, be, give, that you are skilled at or trained in and enjoy doing.  Be sure to include those items from your Part 1 that apply to you. 
Shut the door on sacrifice and suffering – even if you Are trained or skilled – if you hate doing it, Don’t put it down.  And, this is the place to set your boundaries, like if you only want to work Mondays, Wednesdays and Fridays, or whatever.

Your Perfect Client will want for YOU what YOU want to be and give. 
Examples: 


My Perfect Client expects me to be creative.

My Perfect Client expects that I will take care of myself.

My Perfect Client expects me to take one week of vacation every three months.

My Perfect Client expects me value myself and charge what my services are worth.

My Perfect Client expects me to keep my word.

Part Three Tip: Shift your paradigm and way of thinking to list your desires first, and from the perspective that your Perfect Client wants you to have what you want.

Part 4: Declare – Who I have to BE to attract what I say I want.
From Part 3, notice any areas that you Desire to improve.  

Who would you have to be to attract what you say you want and you have written on your plan?
List those here.
Part Four Tip: Choose the one that is most important to you right now, and that you are willing to take actions regarding.  Choose that first action you will take.
Summary: The Attraction Plan is designed to Describe, Identify, Specify and Declare both your clear desires and who you have to Be to Attract your Perfect Client. 
Lastly, you must take the actions required, which will further step you into the direction of what you have written.  This planning process helps you to become the person that is in perfect alignment with your true purpose in life and from there you will surely attract the Perfect for YOU Client.
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