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: your hostile remark and say some-
thing pleasant instead.

. @ Find a “Waiting” Activity. If
find yourself wait-
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. special activity for these dull mo-
. ments. Instead of fuming in frus-
tration, you could be reading a new
* novel, learning to knit, of listening
" to those podcasts that you never
have time for. Find an activity that
you can reserve just for delayed
. moments, and you’ll likely end up
: being a more patient person.

Take a Break

Give yourself permission to
take a ten minute break
and de-stress. Make a cup of
tea or coffee, pick out a
piece of relaxing music, and
prop your feet up. The proj-
ect you've been working on
will still be there in ten
minutes, and if you stop
now for a break, your mind
will be sharper and you’ll
be a more effective worker.
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We've retained the best, most professional writers we
could find to produce top-notch client-focused articles
that will draw your prospects in. They’ll appreciate your

thoughtfulness and remember you when time to hire

you.

hile it’s always good to learn

new information, it can be far

too easy to get overwhelmed by the
sheer volume of it. Self help material,
seminars, courses about growing your
business — it all adds up fast! Before
you know it, you’ve got tons
of new knowledge, but

are still stuck in the same

9 place. What happened?

, & If you really want to
- change your life and

grow your business,
it’s absolutely es-
sential that you take
action on what you
read and what you

learn.
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You also can’t wait until conditions
are perfect. You’ll never have the pet-

:(our. c.llents and prospects alike will appreciate
eceiving your NewsCard every month and you

don’t have to do anything but reap the profits!

Taking Action on What You Read

fect schedule, the perfect childcare
arrangements, Or the right amount of
time or money. Instead, learn to work
with what you have. Spend 15 minutes
working towards a goal, set aside $10
to buy a domain name — multiple small
steps will get you where you need to be.

If you find that you have trouble tak-
ing action, try taking a small physical
step towards your goal. For example, if
you’d like to write a novel, but fre-
quently struggle with writers” block,
you could try setting a kitchen timer for
15 minutes and focusing on writing
anything for that time — your novel,
stream of consciousness journaling,
doodling, a grocery list. Eventually, the
simple but consistent act of sitting
down to write each day will help you
move towards your goals.

When it comes down t0 it, informa-
tion isn’t the key to your success. Tak-
ing action on the information that
you’ve learned is. There’s only sO much
reading you can do before you have 10
begin to physically take action on what
you’'ve learned — action really is crucial
to your long term success.

fpptience is the Lompanion of wisdom.”
— st Augustine —
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